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ONCE UPON ﬁéT.IME. most Americans could expect to get a job right out of college. work their way up
the ladder, make enough money to support their families and eventually enjoy a comfortable retirement.
But times have changed. People still go to college expecting to secure a career aller graduation, but the

job market for college graduates is not as promising as it once was. Many of today’s college graduates are

il

ﬂmmﬁcmg corporate markets where jobs are scarce. To compound the problem, climbing college costs have
res!\ﬂted in many recent graduates carrying astronomical amounts of debt from student loans. With

#ood-paying jobs hard to come by and huge student-lo@ ﬂébts to pay off, an alarming number of college

- graduates have had to settle for jobs that don't require college degrees.
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a recent report from the Center of College
Affordability and Productivity, 48 percent of
recent college graduates are working jobs that
don’t require bachelor’s degrees. The report
predicts that while the number of college gradu-
ates will grow by 19 million by 2020, the number
of jobs requiring a college education will grow by
less than 7 million. Basically, there are too many
college graduates and not enough jobs,

Overworked and Underpaid

Even for the graduates who do find jobs,
adequale pay is nol guaranleed. Despile the fact
that Americans are making less money, they are

MEDIAN FAMILY INCOME IN THE U.S. (ADJUSTED FOR
INFLATION) FELL FROM $67,943 IN 2007 T0 $62,241
IN 2012, ACCORDING T0 THE U.S. CENSUS BUREAU.
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working more hours, requiring their children to
spend even more time in child care. According
to the International Labour Organization,
Americans are working 137 more hours annually
than Japanese workers, 260 more hours per vear
than British workers, and a staggering 499 more
hours annually than French workers. A study
by the United Nations found that 86 percent
of American men and 67 percent of American

women work more than 40 hours per week. While
134 countries have laws regulating how many
hours can be worked per week, the U.S. does not.
The U.S. also has no law requiring paid sick days,
and it is also the only industrialized nation that
has no legally mandated annual leave.

These facts add up to a deeply troubling truth:
The U.5.is the most overworked developed nation
in the world. Huge amounts of student-loan
debt, jobs that are difficult to find, falling wages,
soaring child care costs and high stress levels all
contribute to a vicious cycle that can seem impos-
sible to escape. There has to be a better way.

Luckily there is. Direct selling, or network
marketing as it is often called, offers a way for
people to build careers and live their dreams with
flexible schedules, more time with family and
the ability to achieve financial freedom. By 2012
almost 16 million Americans had become part of
the network marketing industry, according to the
Direct Selling Association. That year, network
marketers achieved sales totaling $31.63 billion,
which was an increase of 4.6 percent from the
previous year, according to the DSA. Every year,
more Americans are discovering that in network
marketing, they can get behind a company and
products they are passionate about, sel their own
hours, work from their homes and set themselves
free from the vicious cycle so many American
workers feel trapped by.

$500-$1,000a Month Can Make aBig Difference

Most people could use extra cash every month,
and for different reasons. Some just want a little
mad money, but some people need it for survival.
An extra $500 to $1,000 a month could be just
what families are needing to gain some much
needed relief. According to a recent survey by
Bankrate, 76 percent of Americans are living
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THROUGH NETWORK MARKETING,
MILLIONS OF AMERICANS HAVE
BEEN ABLE TO TAKE THEIR LIVES
BACK AND LIVE THEM ON THEIR
OWN TERMS.

month-to-month. Of the 1,000 adults surveyed,
27 percent had no savings at all. In another survey
by CashNetUSA, 46 percent of respondents had
less than $800 in their savings accounts, and 22
percent didn't even have $100 saved up. When
asked why they hadn't saved more, these respon-
dents revealed what is a grim reality for a lot of
Americans: After paying expenses related to
their homes, cars and childcare, there just wasn't
enough left over to save at the end of the month.

Through network marketing, millions of
Americans have been able to take their lives
back and live them on their own terms. Network
marketing can also offer other bonuses, such
as residual income, low operating costs and
portability. Instead of creating a competitive,
dog-eat-dog atmosphere that is common in many
corporate environments, network marketing
fosters a culture in which people help each
other succeed.

Traditional business models worked well in
America for a long time. But in today’s changing
world and unpredictable economy, many
American professionals are opting for something
new and better. While the limits of the corpo-
rate world are obvious, the freedom available in
the network marketing industry holds limitless
promise for the future. W
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ccording to the U.S. Centers for Disease

Control, during the past 20 years, there

hasbeen a dramatic increase in obesity

in the United States. Today, more than

one-third of U.S. adults and approxi-
mately 17 percent of children are obese. But while many
Americans are overfed, they are simultaneously under-
nourished due Lo poor dietary habits.

“It is very sad that obesity is at an all-time high, not
Just for adults but for children as well,” says Zurvita
Founder Tracy Jarvis. “The problem is with the food we
are cating. We don’t get the balanced nutrition we need.
Our nation’s obesity rate clearly indicates that we are not
getting what we need in our food.”

Eating nutritionally deficient foods such as processed
starches and “super-sized” fast-food meals has taken a
toll on our overall health. Qur unhealthy diets weigh us
down, depleting us of our natural energy. Perhaps this is
why so many Americans are turningto coffee and energy
drinks just to get through the day.

“Too many people find themselves feeling sluggish
because of the lack of nutritional value we put into
our bodies on a daily basis,” says Zurvita Co-CEO and
President Mark Jarvis. “I think everybody is striving to
maintainthat alertness and that energy level throughout
the day.”

NUMBER 10

>l HAVE THIS
NERGY TO WAKE
URP EVERY DAY
AND ENJQOY LIFE
IKE | NEVER HAD
BEFORE.

TS AFFECTED
MY WIFE,

MY DAUGHTER,
MY PARENTS -

Y ENTIRE FAMILY -

OR THE BETTER"

—DAVID GUTIERREZ,
ZURVITA CONSULTANT




OPTIMAL HEALTH THAT WE ARE NC
IS INTHE BOTTLE NHAT WE N

-TRACY JARVIS,

ZURVITA FOUNDER

%ﬁ

THE REAL DEAL

On top of all the unhealthy fats and sweeteners
featured intoday’s food. American farmers are taking
shortcuts to optimize their production. Insecticides,
additives, chemicals and preservatives are par for the
course among today’s supermarket selection.

“When it comes to food production, everything
is about speed to market today,” Mark says. “So
everything is super-fertilized and grown in mass
quantities. Unless you grow yvour own vegetables
and fruits, you're really not in the position to get the
nutrients you need.”

But what if there was a product that could help
vou rediscover your zeal for life through optimal
nutrition? Zurvita set out to do exactly that when
the company developed its exclusive Zeal Wellness
Blend. This healthy energy formula combines core
vitamins, minerals and antioxidants with phytonu-
trients from fruits and vegetables, along with more
exotic botanical ingredients.

The powder formula comes in single-serving
bottles to which you can just add waler or juice,
making a delicious and nutritious super-food snack
that can be conveniently carried “on the go.” Each
serving contains a comprehensive profile of core
vitamins and minerals and omega fatty acids as well
as a blend of fruits and vegetables like blueberry,
cranberry and broceoli. Zeal Wellness Blend also
harnesses the power of many exotic, hard-to-reach
botanicals from all over the world, like acai berry,
noni powder, turmeric, aloe vera and red ginseng.
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MORE ENERGY, NATURALLY
Thanks to Zeal Wellness Blend, you don't have to
worry about whether you've eaten enough fruits and
vegetables in your daily diet. You can get everything
you need in one product that will give you energy
naturally. Based on Zurvita customers’ testimonials,
the product has made a big impact on their lives.
“Zeal Wellness Blendhasreallyaffected mylifeand
health,” says Zurvita Consultant David Gutierrez. “I
just have this energy to wake up every day and enjoy
life like T never had before. It’s affected my wile,
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OTHER DIETARY SUPPLEMENTS
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ALL-IN-ONE NUTRITION

ZEAL WELLNESS BLEND

i

my daughter, my parents—my entire
family--for the better.”

Some customers are enjoying uninten-
tional weight loss—without even going
on a diet—because they now have more
energy to be physically active. “T was
introduced to Zeal Wellness Blend and
lost 27 pounds in the first month of taking
it.” says Zurvita Consultant Tracy Davis.
“T have more energy than I've had in a
long time, and I feel like I did when Iwas
in high school.”

Imagine coming home from work and
actually having the energy to go work
out, spend quality time with your kids or
take the dog on a long walk. It's possible
with Zeal Wellness Blend. “Little did we
know how much this one product was
going to change our lives,” says Zurvita
Consultant Mike Granger. “Within the
first week, we noticed how much more
energy we had and how much better we
were sleeping.”
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ZURVITA'S PRODUCT PROMISE

SIMPLICITY OPTIMAL NUTRITION
. ALL-IN-ONE AT A VALUE PRICE

FORMULA + RESULTS

VALUE - MONEY-BACK

Zurvita is committed to pushing
the edges of the nutritional space
today, pioneering new innovations and
approaches to health and wellness.
For example, Zurvita is one of the first
and only direct selling companies
to pioneer the use of stabilized rice
bran in its Zeal Wellness Blend. This
emerging superfood is one of the
most nutrient-dense food compounds
available. Stabilized rice bran is the
nutritious part of the rice kernel, and
it is typically stripped away during
the milling process. This single food
item contains an estimated 100
nutritional components, including an
array of fatty acids, glyconutrients,
fibers, antioxidants and many
other nutrients. In fact, studies are
continually revealing new benefits of
this new superfood. Only recently has
science discovered a way to stabilize
this nutritional powerhouse, and
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now it’s available as the core of Zeal
Wellness Blend.

Zurvita's focus on health energy is
partofthecompany’sproduct promise,
whose hallmarks are simplicity, value
and results. Rather than taking pill
after pill, you can get all the nutrients
you need with one simple product.

“At Zurvita we wanted to come up
withsomethingsimple and convenient
for the everyday person,” Mark says.
“To get everything that’s in Zeal
Wellness Blend you'd have Lo buy $400
of different nutritional supplements.
In addition to simplicity and value,
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THING
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~MARK JARVIS
CEO AND PRESIDENT
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ZURVITA CO-

Zurvita also promises results. If you
don’t feel the Zeal difference, we offer
amoney-back guarantee.”
Sowhatareyouwaitingfor? Radiant
health and optimal energy are just
around the corner with Zeal Wellness
Blend. “If we can give ourselves all
these nutrients in one bottle, we can
feel good about our diet,” Tracy Jarvis
says. “We will notice that our cravings
change, we'll be making better choices,
and we'll be feeling better and more
active. That just turns the whole cycle
around. I believe we have an answer
that can help a whole lot of people.”
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When Brad and Stasha
Murray first heard about
Zurvita, they knew it
would be a company worth
their attention.

That's because the founders, Mark and Tracy Jarvis,
were their best friends and business partners for
more than two decades. In fact, the Murrays had so
much faith in Zurvita’s founders that Brad stepped
away from a large six-figure income to join. “We had
big goals, and bigger dreams and [ needed to plant my
career stake someplace where 1 knew it would be long
and fruitful.’ Brad says. “That’s why I sacrificed what
1did to start from zero and build a business with
Zurvita. I've been there since the very beginning.”

It has paid off for the Murrays, who recently
achieved the $100,000 a month club. They've been
living some of those big dreams and goals that
brought them to Zurvita, including a recent trip to
Italy. “We're going to be able to travel the world.” Brad
says. “Zurvita gave us our hope back. It's allowing us
to realize our dreams, to provide for our family at the
Jevel families dream of. We're thankful 10 the Lord for
all of this.” Just as importantly, it’s allowed them to
lead other people in the same direction—people who
share their hopes, goals and dreams. “It's nice to have
a business model that you can teach somebody else
how to achieve the same thing.”

Brad and Stasha were pioneers with Zurvita,
smoothing the path for those starting their businesses
now. “It’s going to happen for them bigger and faster
than what it even took us.” he says, “It’s always slower
to pioneer it than work it once it's proven. It takes a
vision, and you have to have a purpose and you have
to be focused and you've got to be committed. You

have to see it through until you're successful.” B
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Before Billie Dison was
introduced to Zeal, she
suffered from depression.

It was hard for her to get out of bed and she didn't
want to leave her home. “1 was missing out on my
kids' life,” Billie says. After taking Zeal, she started to
see some things change in her life. “Flost 50 pounds,
I felt better and for the first time in a long time 1 had
joy back in my life.”

And for the first time in years she was spending
quality time with her kids and husband Dennis, who
is so thankful to their friend who introduced them
to Zeal. “1 tell her often, ‘Thank you for giving my
wile back.” "

From then on both Billie and Dennis have been
passionate about sharing Zeal and haye been able to
reach the top position in the company just by working
their Zurvita business part time.

Dennis owns a traditional business where Billi¢
works full time as a bookkeeper. Before Zurvita,
Dennis spent more time competing with people than
helping them. “In my husband’s indusiry; it’s all about
beating the other guy to the business.” Billie says.
“With Zurvita, he gets to share a product and have
people coming back and asking for it. and he knows
he is changing lives for the better.”

| Now. although they have kept their full-time jobs,

\ Zurvita has added the missing pieces 1o their lives.

" They still have a crazy schedule, keeping up with
kids and jobs. But they know they're providing for
their future in a way that traditional employment
can’t. They have doubled their retirement resources,
traveled with their children and gone on a company
cruise—their first yacation as a couple since
having kids. “T love Zurvita be€ause it has given me
something I can have goals with again,” Billie says.
“Also, we work this business with some of our really
good friends, which is amazing. Not only do I get to
travel and share the product,but 1 also get to spend.
time with Godly people 1 enjoy being around.” &
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. Michael
- Williams

Zurvita Status

Ambassador

Home
Missouré

Key to Success

When you find

 something bigger than

you that's not about you,

that's what people are

- teuly praying for. Get out,
talk to them, be difigent,

be passionate and put

their needs before

your own.

Michael Williams doesn’t
mind putting in some hard
work on the front end...

because he understands the kind of success Zurvita
will bring to him, both {inancially and personally.
And the father and grandfather has 22 reasons to
build a brighter future. Each of those reasons has a
name and a relationship to Michael—son, daughter,
in-law or grandchild. “What you do today will pay
you for the rest of your life and take care of the next
generation,” he says. “You put your head down for two
or three years, you develop an income each month
that most people never make in a year.”

He's already feeling the rewards. This summer,
he paid for his entire extended family to meet at a
location central to all of their homes. They spent time
together, enjoying each other, without worrying about
how much it would cost. He was even able to replace
any income that his grown children lost by taking
time off work. “We had several days of total quality
time that most people will never see,” he says. “To
get everybody in one place, that’s very expensive. To
be able to do that is freedom. 1t’s a lifestyle. But you
cannot have that lilestyle unless youw're helping other
people achieve that lifestyle.”

Zurvita made it easy for Michael to see the promise.
He had already had staggering success with another
multilevel sales company and was retired when he
heard about Zurvita. He describes it as almost a
spiritual calling. T was blissfully retired and I saw
this and T could not say no to it. This was bigger than
us,” he says. “It was literally a spiritual thing. T would
have had to answer to God if I did not do it.”™ M
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One person at a time, Todd¥%

by Wendy Rudman
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Two years ago, Todd
Elkins dreaded the start of
each day.

He and his wife, Emily, were struggling to pay their
bills on time. They were drained by the demands
of their home services business of 19 years. “We
were losing that passion for life because we dealt
with unmotivated people in the labor force,” he says.
“I stayed up at night because I was afraid of what the
morning might bring.” That changed after a friend
introduced them to Zurvita by sending them samples.
And although they noticed a change in how they felt,
it was concern for a family member that led them to
embrace Zurvita's promise. “I believe that a lot of us
are involved with Zuryita for people we care about,*
Todd says. !

By July 2013, they were 100 percent committed to
building their business, which grew slowly. “It was an
answer to a prayer,” Todd says of their commitment
to Zurvita. “Sometimes answers to prayers take
sacrifices. We were all in,” Todd says of his amazing
team. But it was at a company event in Nashville
where Todd’s business really took off. “It was at that
event where we caught the vision of Zurvita and
their simple system for success,” Todd says. “We
just grabbed ahold of the concept and ran with it.

In fact, our monthly volume tripled and we became
Ambassadors with the company shortly thereafter.”

Todd and Emily also knew people were praying for
answers and changes in their lives. “You grab hold
of that newest person and help them start dreaming
again,” Todd says. “For the first time I'm not scared of
the next day.” ®
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Ezequiel Escalera rediscovers the joy of living

on his own terms
v
by K.C. Barlow
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After working for decades
in the construction industry,
Ezequiel Escalera was ready
for a change.

He wanted to be his own boss, start earning more
money and slow down a little. “1 was tired.” he
recalls. “ had worked construction all my life, and I
was looking for something better. | wanted financial
freedom.” Then he was introduced to Zuryita in 2013,
and he began to think his dreams were possible.
Ezequiel quickly realized Zuryita could position bim
10 build a healthier income and also allow him to
work at his own pace from home or on the road. He
especially enjoyed getting healthier—and showing
others how to do the same—along the way. “Zurvita
has excellent products,” he says. *1 knew they were
exactly what the body needed.”

In the past two years, Ezequiel has risen to the
rank of Ambassador and leads his growing team
from his home in Texas. *I can enjoy my family
more, and | have time to spend with them.” he says.
“] can travel to many different areas and meet so
many more people.” The success he's experienced
in Zuryita has transformed his outlook on life,
Ezequiel says. “1 was a person without hopes,” he
says. “1 was a person without dreams. Now 1 Kknow
1 can achieve something. 1 never thought I would
have that,” The best part is watching his team reach
milestonies both big and small. 1 always, abways have

ll:l
LIRT f t .
i my cell phone with me. and Im always talking to my
team members.” he says. “It’s changed my lile and
my finances. Now 1 want others to have that same

experience.” W
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eady to take your health Management Program features a powerhouse pack

to Elﬂ()'thl’ level altogether” of products designed to kick-start vour success such
T ’ as Zeal Wellness Blend, Zeal Advanced Formula

Transform your life with  protein Shakes, Zeal Cleanse and Zeal Burn.
the Zeal for Life Chaﬂenge_‘ This program These breakthrough products come bundled in a

combines doctor-approved nutritional =~ ¢envenientnutritional system designed to support
- i s Vo AW
vour journey to a healthy lifestyle.

products with a healthy hl‘esl,ylc and On the following pages you will see the amazing
fitness plan_ results achieved by Zeal for Life Challenge partici-
pants, in their own words. As they discovered
Al the core of the Zeal for Life Challenge is the Zeal better health and fitness, this positively influenced
Weight Management Program, a system that was other areas of their lives as well—including their
developed by a team of seientists, medical doclors and emotional outlook, improved relationships, greater
litness experts. Their advice and approach to clinical self-esteem and even deeper spirituality—proving
nutrition and lifestyle training has been invaluable that the Zeal for Life Challenge is truly trans-
to the people the program lifts up. The Zeal Weight forming lives,
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Transform your life and health with the
Zedal for Life Challenge.
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Dave s kKkKakie
simpson

I'm 567 tall and weighed 140 pounds
when | started the challenge. Although
my goal was to gain lean muscle mass, |
went from 14 percent body fot to
2.5 percent body fat, putting
on 14 pounds of lean tissue.

| welgh 175 now. This is my
healthy weight. The Zeal
Wellness Blend makes
you feel so good that
every decision
gets easier.
When you

feel good and
your mind is
right—and your
body is set
nutritionally—
every decision
gets easier | Qot
hooked on
feeling good
with Zeal.”

“1GOT HOOKED

WITH
ZEAL”

—Dave Simpson
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BErooke s
Dpavid
Dawson

| had my third Baby in 2012 and
gained 80 pounds, $0 | was
“ locking to lose weight. | signed
WE WH_I_ up for the Zeal for Life Challenge
and lost 25 pounds in my first
month. | couldn’t believe how

WITHOUT good | felt. | felt better than lhad g
' in ¢ long time. | lost SO pounds in 80 ¢
ZE AL ” days. going from 190 pounds to s Tt S

- 140 pounds. | love Zeal and what i T

it's done for my health. | have more
energy and nolongern need my

2 pm. nap; My husband. David,
iumped on board and hed
M\ amazing results as well,
R, He's like o gifferent
‘\_ parson now. \We will
. never o a day
without Zeal”

—Brooke Dawson

1

Diamna
ward

“I did the Zeal for
Life Challenge with my
daughter. Bricnna, t¢
help her lose weight
and | ended up losing
25 pounds. When |
atorted the chaollenge. |
weighed 160 pounds and today
I'weigh 135, To this day. | have
not gained any weight back. I've
actually lost mere. | went from a
size 12 to a size 4. Although | did
the challenge to be supportive
of my daughter in the beginning,
in time what | got out of it was d
healthier lifestyle. What you put
in your body does affect how
you feel and how your emotions
go. My daughter and | got our
relationship back. We'll never go
without our Zeal now.”
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steve
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staried out ot 285 pour

and got down to 205 pount

my challenge. | just love the energy

hfﬂ the program gives me. | am a
truck driver and | notice a lot of the
other drivers drink energy drinks fo

stay alert. But with energy drinks,
you have c crash d couple of h
later. What | love about

eﬂ@:"g‘-’
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s founders, Mark and Tracy have a passion
for direct sales. They watched their own
life change as a result of this industry.
Starting part time they were able to grow a

seven-figure income. After over 20 years of
being in the field and witnessing hundreds of
people have life-changing results they knew
that they would spend the rest of their lives in
this industry. But unlike most executives, the
attention they receive is a result of friendship,
empathy and walking side by side with their
leaders and field representatives. Their brain-
child Zurvita, which is projected to reach $100
million in revenue this year, serves as proof of
the Jarvises’ gifted leadership. But ask individual

Consultants about the hushand and wife team, and

endearing terms like “friend” and “mentor” surface

more frequently than “leader” or “boss.”
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 culture of family,
support and friendship
is no happy accident; for
Mark and Tracy it was a key
component of their business from
the beginning. With a history of
. seven-figure income in the network
P o s e, Marketing industry, the couple
s s My, knew what the industry had to
offer and they knew how to create
success. They also knew what it
was like to flounder and experi-
ence disappointment at the hands
of an at-times tumultuous industry.
In the midst of great success, their
focus was on how to provide a hand
up to other families. The two began
to dream and envision what it
would be like to use a bigger
channel to reach people
1 who, like themselves,
|, may not be naturally
| successful in the
| industry. The
answer:

Zurvita. o
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ANSWERING THE CALL

The two began to dream and envision what it would be like to
build a company where everyone believed they matter.

They made a decision to walk away from their security and
income tolaunch a company that they believed would be special.
It was not an easy decision but they both believed that this was
what they were called to do.

Walking away from the security and celebrity of their million-
dollar network marketing status was difficult. In fact, Tracy
recalls, those closest tothem admitted they thought the two were
‘basically nuts’

“It certainly wasn’t an overnight thing,” she says. “Mark and 1
knew God had called usto do this. From that moment on we never
looked back.”

The company’s foundation would be built on three prineciples:
honor God, lead humbly and ereate an environment where people
could win at every level. Placing those core values in writing and
in front of every representative is a brave, vulnerable act, but one
that the couple describes as a safety net,

“There is definitely accountability associated with putting
those three principles out there,” she says. “We make every
decision in this company based on those three core principles.
But if someone comes to us and says, “This doesn’t line up.’ we
can fix it and make it line up with what we say we are. As the
company grows. it keeps us peintingin the right direction; it’s our
saving grace.”

With those three components as their baseline, the two took
intentional steps toward creating an encouraging, team-focused
culture, leading by example.

“Tracy and I have had a rule for over 15 years that we don't
leave a ballroom that still has someone in it,” says Mark, who in
addition to Founder, also serves as Zurvita's Co-Chief Executive
Officer and President. “We stay as long as it takes to make sure
that anyone who wants to speak with us has the opportunity
to do so. At our conventions now, most of our Ambassadors are
hanging around until the last person leaves as well. It’s part of
our culture—people at the top serving new people.”

That commitment has manifested itself in tangible ways,
like the welcome call every new Consultant receives and the
willingness of the company’s Ambassadors to invest in new
team members.

“Zurvita was created because every person needs to believe
that they matter,” says Jay Shafer, Co-CEQ. “It's in our DNA, it's
why we exist.”
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MOMENTUM
IN ACTION!

DIFFERENCE.”

PRESIOENT

T

—MARK JARVIS, ZURVITA FOUNDER,
CO-CHIEF EXECUTIVE OFFICER AND



THE POWER OF ONE

During a branding brainstorming session.
the leadership team kept coming back to the
motto that every single person matters. It was a

powerful statement and one the meeting’s facili-
tator warned them would be difficult to convey
if it wasn’t genuine. “You cant fake this,” he told
the leaders. For the participants in that meeting,
the motto was simply a description of the life they
were already leading.

“Jt’s not a gimmick, it really is us,” says Jay
Shafer. Zurvita Co-Chief Executive Officer. “It’s
not a tagline we came up with, this is who we
are and it has permeated the company and the
culture. It's duplicating itself”

The motto gave the company’'s mission a name,
sharing Zurvita would be the vehicle.

“people get beat down so that they're just
existing,” Tracy says. “They lose hope and aren’l
getting the appreciat ion and recognition that they
need. Then we bring that back into their lives.”

The Power of One means that each one
Consultant, each one customer, each one

employee, each one ingredient matters. The
most exeiting part of Zurvita is the stories of
lives being changed. This could be about the
results people experience on the product or the
financial success they receive. Their stories
are priceless to Mark and Tracy, serving as fuel
to continue to pursue the call they received
years ago.

“Jt encourages them and makes a hig differ-
ence.” says Jay. “Mark and I have been in that
place where we were just existing and then had
someone believe in us. We had our breakthrough
and passing that onis our purpose.”

The beauty of this mission is seen in the indi-
vidual accounts of innumerable Consultants
whose lives have been improved by the Zurvita
products and opportunity. Their stories are
priceless to Mark and Tracy. serving as fuel
to conlinue to pursue the call they received
years ago.

“Every single person in Zurvita has a story,”
Tracy says, “It’s why we do whatwedo.” l
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These Zurvita Consultants have reached Executive and Regional Consultant rank.
Through hard work and persistence, they have created a life most people only

dream of having. And they are helping many others reach their goals through a
unique opportunity of wealth and wellness.

b AN
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For years, Ezequiel
Escalera used his talents
as a carpenter to support
his family.

At times, he would‘jhgglc multiple jobs. making
just enough to pay the bills. “He would work 10 to
12 hours a day.” says his wife, Trene. “He had a lot of
siress, and when he was home, he was too tired to
play with the children.” Ezequiel and Trene decided
they wanted more out of life and began looking
around for new opportunities. When they discovered
Zurvita in the spring of 2013, it was a perfect fit.
“We love the products and we usc them every day.”
Irene says, “Zurvita has changed our lives—ina
healthy way."

They Jaunched their own business with the goal of
replacing Ezequicl’s income, and it happened within
only four months. “Our finances are growing!” Irene

| says, “Our goal is to buy a house. Our 'why' is our

family. We're doing this for them to give them a.
better lifestyle.”
Jrene recently left her job to help Ezequicl lead

 their team full-time from their home in Texas. They

say the greatest b:e‘,ncﬁt is the time they now have to
spend with their two sons—G-year-old Eduardo and
3-year-old Fzequiel. “It's amazing o spend cach day
with them because they are really growing fast.” Irene
says. “It's a time when they need us most.” They also
like the idea of the boys watching them build their
own business. *We want to set a good example for
them.” she says, “When you have a dream, you don’t
Jet it go. You always fight for what you want.”

They send that same message to their team
members. and when someone hits a milestone,
everyone celebrates. “We are really proud of them,
and we let them know it's important,” Irene says. “We

know we are making a difference in people’s lives.” ®
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’@i‘hiliO'Coronado plans to take Zurvita around the globe.
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There was a time when
Emilio Coronado worked
60 hours a week and seldom
saw his family.

His lowest point was when his 6-year-old daughter
came to him in tears because she missed him. “That
broke my heart and I could tell that T was losing my

family.” Emilio says. “I started to look for options
and thank God I found Zurvita! It gave me the

opportunity to work my business a few hours a day

on my own time and still generate income.” For the
first time in years, he began to dream about a better
future. “Zurvita changed my life. It's been the best
experience of my life,” Emilio says. “Owning my time
is priceless.”

After almost three years with Zurvita, he has
reached the rank of Ambassador and has transformed
his family’s finances. “Today we understand what
it means to have freedom,” he says. “We can take
vacations together, and we are healthier, and we have
more quality time together. We give thanks for these
blessings every day.” That excitement is what pushes
Emilio to share Zurvita's products and business
opportunity with as many people as possible. “I want
to change the lives of at least 100 families in the
next three to five years around the world,” he says.
“What I enjoy most is building my team and helping
others create new stories of economic success.” Emilio
travels extensively to support his team and strives
10 create a high-energy atmosphere. 1 help them
identify their dreams and then we make a plan 1o
achieve them,” he says. “There is nothing stronger
than a dream, and when that dream is driven by a
purpose to change lives, it’s even better.” B
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Frank &
Lori Jarvis

Zurvita Status
Ambassador,
30K a Month Ciub
Member

Home
Texas

Key to Success

Start every day with a
passion and a purpose;
helieve in yourself; and
more than anything,
have fun.

Frank and Lori Jarvis
favorite part of the day is
being part of hosting the
Zurvita wake-up call each
weekday morning.

“I’s a greal way to start on a positive note and set
the tone for the rest of the day,” Frank explains. “We
need that call just as much as anyone else on our
team because no matter how we wake up, it always
gets us in the right mindset.”

Before Zurvita, Frank was involved with a different
direct sales company, but he wasn't secing the results
he wanted and was looking for a change. When he
joined Zurvita, he worked hard and slowly built his
business up. It was during this time when he met
Lori, who at the time was working in the medical
field. They eventually got married and started
working the business together asa couple. "It was
always one of my dreams to build a business with
my wife, and now 1 get to do it with Lori by my side.”
Frank says. They have now been able to build a nice
six-figure income from their home. and they work
when they want to. “Being able to work our business
from home, take road trips whenever we want for
as long as we want is priceless.” Lori says. “Plus the
people we have met while in Zurvita have such a
positive ontlook on life and possess an energy that is
fun to be around.”

That positivity and energy is what first attracted
Lori to the network marketing industry and to
Zurvita. And it’s what keeps her and Frank moving
forward in their business. “I always say, ‘If you're not
having fun doing this, then you're not doing it right;”™
she says with a laugh. “Frank and I share a passion
for helping people. This company and product make
it casy to do just that. When we started this, we really
began to grow and believe in ourselyes again. That's
svhat we try to do for other people. That's why we get
excited about things like the wake-up call: we're not
only feeding our soul, we're also putting good into
others so that they can hopefully get through their
day with fewer struggles”

Frank and Lori both agree that they're getting the
best of both worlds. “We basically live like we're
retired. but still get 10 enjoy all the benefits of being
employed, such as a substantial income and our
company cars,” Frank says. “Plus we get to have an
impact on people’s lives. T hat's a true blessing.” ®
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Jason and Paige Wadley’s
Zurvita business is truly a
family effort.

From goal-setting with their parents to helping

out during parties, their three children are
learning firsthand what it means to work hard,
help others and accomplish your dreams. “Thisall
started because we fell in love with the products.”
Paige explains, who lost 100 pounds with Zurvita
before they began their business. “A year later,

we signed on as Consultants, with the hopes of
earning our products for free. But the more we
shared Zurvita, the more we fell in love with the
stories we were hearing back from people.”

At the time, Jason worked in oil field sales—a
job that had him driving long hours and on-call
every other weekend. Paige began building their
Zurvita business at home. “We knew that we
wanted him to retire from that job and had been
praying on it,” Paige says. “Syill, it was scary o
take that leap of faith.”

Thankfully, less than two years after starting
their business—swhich they were still working only
part-time—the couple’s ultimate dream of bringing
Jason home became a reality. “Today we're stay-
at-home parents, focused on helping others and
following God's plan,” Paige says.

Jason remembers the day he picked their two
boys up from school and told them that he had
officially retired from the oil fields. “They were
s0 excited because we were going to be able to go
fishing a lot more and 1 could coach their baseball
teams.” he says. “Later on, when we were able to
reach our goal of a Disney vacation, they got pretty
excited t0o.”

“Our children are part of everything we do
and really get to see that we love our work and
serving others,” Paige says. “IU's amazing how this
business isn't just a job, it’s become a ministry for

our family.” B
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Jana Fineman

Babette
Teno

Zurvita Status
Ambassador

Home
California

Key to Success

Work hard. Stay
focused. Lead Dy
example. Deveiop
skillset and mindset.
Be part of a community
of collaborative,
achievement driven,

supportive refationships.

Babette Teno has dedicated
her career to helping others
achieve greater wellness
through nutrition.

But it wasn't until she discovered the platform of
Zurvita that she says she found her true calling.

“As soon as 1 started drinking Zeal and did my
research, 1 knew that this was something amazing,”
she says. “I was introduced to the network marketing
industry about 18 years prior and liked that it
offered a ‘level playing field” where anyone can make
a difference.

“The timing of this opportunity was ideal,” Babette
says, as she was yearning to break free from the
long commute and stress of her job as a director at
a university. “So instead of complaining during my
commute; I would make calls and build my Zurvita
business.” In just 10 months, she achieved the highest
level in the company at that time.

Babette has a passion especially for helping women
and young people achieve health and financial
freedom—something that comes from a very
personal place.

“I was 12 years old when I went on my first ‘diet’
and started learning about nutrition,” she says.
“Unfortunately, T took it to the extreme and realized
in college that 1 had an eating disorder.” Later on in
life, her father’s lung cancer was misdiagnosed before
his death, further cementing her passion for helping
others through nutrition.

In addition to providing financial and time freedom
for herself, Babette is thrilled that her 19-year-old
daughter, Caitlin is also part of the company and was
able to pay cash for her first year’s college tuition and
board. Both mother and daughter are excited about
what the future holds.

“For the first time, I veally feel that I've found my
purpose in life,” Babette explains. “T have my freedom
and the ability to help others. That's everything I'd
been looking for.” W
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By BETH DOUGLASS SILCON

Zurvita’s Feed500 impacts
the hungry across the U.S.

When Zurvita founder Tracy Jarvis returned last year
from a philanthropic mission trip with Living Water, a
non-profit focused on providing clean water for rural
Nicaraguans, lives changed—for the villagers who
now had safe drinking water, the volunteers who dug
the wells, and for thousands of Zurvita Consultants as
well. Jarvis experienced immense love and gratitude
and felt the privilege of positively impacting pecple’s
lives. and she wanted this for Zurvita's Consultants too.
Jarvis wanted them to witness and absorb the entirety
of giving back to others. / “When we created Zurvita,
we wanted to be a company that gives back,” says Jarvis.
“We're certainly known as a Christian organization.
Ournumber one founding principle isto build a company
that honors and glorifies God. So with that comes giving

back. blessing others as we grow.”
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“IT MAKES SUCH
A DIFFERENCE
TO THESE
PEOPLE, AND IT
BLESSES OUR
CONSULTANTS
WHO ARE ABLE
TopoIr”

—Tracy Jarvis
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While Jarvis relished getting her hands dirty and
spending aweekin N icaragua, she understood not
every Consultant could spare the time or money
to do so. How then could the company provide
Consultants with opportunities to open their
hearts and expose their giving natures a little
closer to home?

The desire to help was there. Zurvita Ministries,
an umbrella non-profit that provides help and spiri-
tual counsel to Consultants in times of crisis, was
proof. Director of Ministry Services Shelly Alley
says, "I minister what we call ‘discipleship training’
We have people who come in and talk over personal
issues. We pray with them and help them.”

What Jarvis felt in her heart after returning
from Nicaragua meshed with Alley’s desire
to expand Zurvita Ministries’ reach into the
communities in which Zurvita Consultants lived
and worked. “Zurvita Ministries is really the
heart of the company.” says Alley. “We've been

blessed by God. so we want to minister to people
and giving back is abig part of that ministry,”

Soon a plan to help the hungry and often home-
less in communities across the United States took
shape. Zurvita’s Feed500 philanthropic outreach
Iaunched last September. Once a month, they go
to adifferent city and spend one day giving people
food, and hopefully giving them hope. “We let
them know that the heart of Zurvita is that every
person matters,” says Alley. “We show them they
matter. We're there because we love people and
because God loves people.”

Dallas, Oklahoma City, New York City, Los
Angeles and Salt Lake Citv—Zurvita has hit the
streets passing out box lunches and loving people.
Working with Zurvita leaders in those communi-
ties, as well as local charitable outreach orga-
nizations, Alley says, “We've seen tremendous
ministry results. Every city is different and every
one we've done has been a blessing, We've minis-
tered to street people and women and children.
You could just see the light in theireyes, especially
the little children, as we give them a hot plate of
food and accept them right where they are.”

Key to the Feed500 process is a local Zurvita
Consultant raising a hand as host, who as Jarvis
puts it, “Shows us where the need is.” It ta kes
between 50 and 100 Zurvita volunteers to make
each Feed500 work. Volunteers assemble lunches,
pack them and then distribute them. Sometimes
this takes the form of staffing a shelter-type
kitchen line or one-on-one ministryin the streets.
“Big cities or small
towns, it really doesn’t
matter as long as we
have the people in that
area who are willing to
get their hands dirty
and make it work,”
says Jarvis,

Demand is high
for Feed500, which
is funded through
Zurvita corporate and
contributions made by
Zurvita Consultants
and others at www,
Zurvita-ministries.
com, “There are so
many people who are
in need, and we're so
blessed being able to
give back, serve a meal
and share a smile,” says Jarvis. “It makes such
a difference to these people, and it blesses our
Consultants who are able to do it. T’s fun tobeable
to take that around the country and let everybody
experience it if they want 10.”

As Zurvita grows and as Zurvita Ministries
expands, they are always looking for new ways
they can minister directly. “We could gotocertain
ministries and give money, but we want to he
involved in it curselves,” says Alley, “So Living
Water is great and Feed500 is working great and
we are seeking new outreach efforts as well” @l
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“How many souls on board?” the air
traffic controller asked. “One hundred
Lwenty-six souls,” replied the pilot.

The Florida-bound flight was somewhere
over Maryland, at an altitude of 36,000 feet,
traveling at about 560 miles per hour, when
smoke started to pour into the cockpit.
Smoke on board an aireraft is one of the
most terrifying emergencies a pilot will
ever face. They don’t always know the cause
of the smoke. They don’t know if there is a
fire. They don’t know if the emergency is
contained or if it is going Lo spread..and
spread out of control quickly. The smoke
itself can make seeing or breathing difficult
and it is sure to cause panic among the
passengers. No matter how you look at it,
it’s bad.

“Center, KH209,"” the pilot radioed when
he realized the problem.

“KH209, go ahead,” replied the controller
monitoring the air space.

"KH209, Ineed to descend immediately.
[ can’t maintain altitude,” was the abrupt
call from the pilot.

/
v

nage
to Do the
nght Thlng

e don't trust rules, v

e trust people.

But there was a problem. There was
another flight, also flying to Florida, 2.000
feet directly below the troubled aircraft.
The FAA rules are simple enough: no two
aircraft flying en route may pass each other
any closer than 1,000 feet, above or below,
or five miles around each other. The rules
arethere for good reason. Traveling at three
quarters the speed of sound. it becomes
very difficult to maneuver aircraft without
creating a serious risk of collision.

To make matlers worse, the two planes
were flying on a narrow route toward their
destination. Because of a military exercise
that was going on in the area. the airspace
was restricted to a narrow band, much like
alane of a highway. And though there were
other lanes on this highway, there was
other traffic in them at the time.

The air traffic controller replied to the
pilot’s request Lo descend im mediately,
“KH 209, turn fifteen degrees right
and descend.”

Not only had the air traffic controller
ordered the distressed airplane to enter



by K.C. Barlow S E

Zurvita is a place where dreams come true,
and these eight National Directors are living
proof. They are enjoying optimal health and
building lasting wealth. Here's what

they have to say about

their experiences.
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ALMA ARIAS -
National Director
Texas

I heard about Zurvita from my good
friends. I am thankful for it every day.
I don’'t see one day without these wonderful

products in my body. And I feel good about my

finances, In Zurvita, we can earn whatever
we want. We decide. Everything depends
on us. not others. I really love it because
I've always been independent. [ want to
control my own retirement. T want to travel
Lo Dubai. T want to be available to help my
mother. I want to do more and more for her.
But you are not going to find success if you
don’t have your team together, Actions mean
everything. When you help others solve
their problems, your problems are solved.
It's that simple.
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JUAN & SILVIA SANCHEZ
Nationat Director
Oklahoma

1 have been in Zurvita 18 months. Iwas
Jooking for something to improve my health
because I lost my mom to diabetes very young
and T lost my dad to cancer. Then after I saw
the compensation plan, I realized the potential.
1 can see myself going international with
Zurvita, Before Zurvita, I wasinatrad itional
business. so I was busy all day long. Now
I'wake up in the morning and drop my kids at
school and go to the gym. Thave an opportunity
to read and travel. This year I've already
traveled to maybe 15 states. It’s fun, Zurvita
is the best. Anybody can do this. The most
beautiful experience I've had is seeing people’s
lives change. When I hear their stories, it
makes me cry. I feel good! That’s why Ishare
it with everyone.




JOSE & BRIANDA CASTILLO
National Director
Oklahoma

Iwas introduced to Zurvita in
May 2014. My motivation was that
I'waslooking for a new job. I was just so tired
of getting paid so little that [ couldn’t pay
the bills. I worked at a cellphone company
and would be there for more than 50 hours a
week, I would come home and I Just wanted to
sleep. Now I feel the freedom. With Zurvita, |
can travel and take avacation. I can Erow as
aperson, [ feel this is what God had for me. |
really feel the heart of this company. I like the
humble leadership and how the owners set u p
their prineiples. They care about vou. They
know your name and who you are. Zurvitais
not just about getting, it’s about givingtoo, I
love that,

SANDRA SANCHEZ
National Director
Oklahoma

Zeal hasbeen ablessing in my life. It has
changed my family’s health, especial Iy my
mother’s, who is the most important person
in my life, Hearing the countless health
testimonies since I started sharing Zurvita
has been priceless. On the business side,
it’sheen a journey with lots of growth. and I
was one ofthe first in the Spanish market in
Oklahoma. Thanks to Zurvita,

Thave the freedom I was searching for, Zurvita
has given me the chance to manage my own
time and support my team to improve their
health and wealth. I thank God, Zurvita, my
mentor Juan Ramos and my amazing team for
everything we have achieved, and I am exited
and looking forward to what the future has
for us. I believe that if vou help enough people
accomplish their goals and dreams that yours
will be accomplished too!
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BRIAN CARROLL
National Director
lowa

[ was introduced to the Zurvita
opportunity after working corporate
jobs for 30 years, and I was burnt
out.  wanted to do my own thing.

I wanted to throw away the alarm
clock! My decision was easy after
considering the value proposition of
Zeal for Life and seeing the results
achieved by others. I would say it
was a no-brainer, What I saw was a
company and an opportunity that
was going to retire me early. It was a
product that delivered results and a
corporate culture unlike anythingI
had experienced. It's amazing what
this product is doing when it gets
inside people’s bodies. Today, Tam
living my life with a higher purpose
by offering a healthier lifestyle and,
for those who desire, a chance to
build areliable secondary income. I
am on track toretire in 2015 and look
forward 1o spending my time helping
others and living a more enriching
and fulfillinglife.

SHANE & TAMMY GIGLIO
National Director
Texas

Our friends Justin and Tara
Eschberger introdueced us to Zurvita.
Our why was to help supplement our
income so that Shane could retire
from the oil field. The corporate staff
is phenomenal to work with and the
people of Zurvita are so loving and
caring. They bring you in and treat
you like family no matter where you
are in the company. With that kind
of environment, you are bound to be
successful! Thanks to Zurvita, we are
able to travel more than ever before.
We drive a free Mercedes, and we
are working on the time freedom. We
truly feel that we are where we are
supposed to be, helping people ona
daily basis feel better, live a better
quality of life and showing them how
they can have freedom.

[P

ATHENA CASTILLO EBISON
National Director
Canada

My friend and co-worker. Imee
Peterson, introduced me to Zurvita
and after two weeks I felt better
and had more energy. After amonth
of using the Weight Management
program, I had lost 15 pounds and
felt awesome! The business side
also changed my life significantly.
Before joining Zurvita, I was broke
and had no savings. I was driving a
23-year-old car and struggling to pay
my bills. But today Iam debt free,
have enough money to pay bills, and
T am driving a brand-new Mercedes-
Benz and saving for my first house.

I am so thankful to God and my
Zurvita family for changing my life!
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aking the stage at any Zurvita event

are Consultants—shocked, thrilled,

and excited Consultants—who are

astonished by how far they've taken their

Zurvita businesses. Most signed on to

arn a little extra pocket money each
month, never expecting luxury cars, cruises let alone
an added income stream. But there they stand in the
spotlight, beaming with pride.

“Most people don’t get involved in this type of business
to make $100,000 or a $1 million a year,” says Zurvita
Founder Tracy Jarvis. “They get involved to make a few
hundred. If we can teach them and help them get that
first $100 in their pockets, we can help them believe
they can get $500 or $1,000. If we can help them along
the way and recognize them, they stay in the game, their
confidence grows, and they want to get to the next level ”

Zurvita makes sure Consultants are always striving
forrewards—bothbigandsmall. Center stagerecognition
inspires Zurvita’s prize recipients as well as audiences of
Consultants who applaud their hard work. “It’s amazing
to watch and it drives people,” Jarvis savs. “You know.,
people who want that recognition—which I thinkis all of
us—if they are at an event and they aren’t on that stage,
they work really hard so that next time they will be up
there. People want and deserve to be recognized.”

Basking in the love of a Zurvita audience doesn’t
come easy. It requires Consultants to step up and focus
on meeting qualifications for incentives and rank
advancement. But Zurvita makes it fun and luerative to
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take each step on the way to the next level. Zurvita likes
to keep it kind of stirred up and fresh. “Our comp plan is
amazing just like it is, but it’s fun to get people excited
about a promotion with something extra on the line,”
says .Jarvis.

That something extra could be a five-day Caribbean
cruise with a stop over in Belize. It could be a long, sleek
black Cadillac or Mercedes or BMW. It could be a gold,
5K lapel pin that tells the world you earned five grand
this month or an impressive, sparkling diamond ring for
production of $100,000 in a year.

But regardless of the prize, rank advancement and
cash bonuses come first. “We are big believers in putting
promotional bonus money out there because that makes
an incentive so crazy that you've just got to go do it.”
she says.

Qualifying for Zurvita’s $600-a-month car bonus
incentive is enormously popular with Consultants
who would love to slip behind the wheel of a luxurious
automobile. “Weloveletting people have the opportunity
to win it, but we also have to be smart and encourage
people not to get themselves in debt,” Jarvis says. That’s
why Zurvita recommends Consultants make sure they




R

Mercedes-Benz

AMBASSADOR

“IT'S FUN TO
GET PEOPLE
EXCITED
ABOUT A
PROMOTION
WITH
SOMETHING
EXTRA ON
THE LINE.”

—TRACY JARVIS

can afford the car based on existing income alone, since
the car bonus is a weekly production based reward.

The aqua blue waters of the Caribbean beckon
Zurvita Consultants each year and inspire the hard
work necessary to cruise its waters for five days in
December. Those who promote up to Executive
Consultant or higher through September this year earna
spot onboard for themselves and a guest. Zurvita expecls
200 top performers, many new to the trip, aboard this fun
excursion. “We spend time getting to know them and let
them get to know each other, plus we do some training,”

says Jarvis. “We're real hands on and involved with our
Consultants, letting them know that we care and that
they're part of the Zurvita family.”

Few opportunities in life provide people the kudos they
deserve for hard work. diligence and persistence, While
the money Zurvita Consultants earn is important, Jarvis
says. “Sometimes I think Consultants work harder for the
recognition than they do for the money. It’s amazing to
see their hope stirred up. They actually make it happen
and they get recognized and awarded. You see their
confidence grow. It's amazing!”
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FELIPE O. & JESSICA CORONADO

Home: Oklahoma
Zurvita Status: Ambassador

Occupation Background: Felipe: Welder: Jessica: Receptionist

When Zeal came into our lives my
wife and I were working full time. I was
working over 50 hours a weck as a welder
and my wife was working full time as a
receptionist. At the time, T was looking
for a nutritional supplement that would
help me feel healthier, because 1 felt so
drained {rom my job, | had no energy and
no time for my wife.

I found out about Zeal Wellness
through a friend on Facebook. He shared
with me the product and I became a
loyal customer for Lwo months. My wife
and I fell in love with this simple yel
powerful product. Not only did it help
me feel healthier, it did the same for my
whole family. I soon figured out that

more people needed to learn more about
this product.

I also shared the amazing opportunity
that comes from sharing this product.
I made my All-Star bonus in my first
three days in the business. My wife and 1
both come from immigrant parents who
came to this country to give us better
opportunities, and we have not taken that
for granted.

Jessica and I had always been looking
for the perfect opportunity Lo give us
the financial prosperity we have always
dreamed of. We plan on working Zurvita
full time and are thankful that this
opportunity has helped secure our future
and the future of our children.




From a chiropractor to a college student, it just goes

to show you everyone can be successful in Zurvita if
they work hard and stay persistent in following their

dreams. Here are their stories of how Zeal Wellness

is helping them live a better life.

ABRAHAM & DESIRAE EASTMOND

Hame: Utah
7urvita Status: National Director

Dccupation Background: Pool and spa industry

pPrior to taking Zeal Wellness 1 was
always tired. Emotionally. physically
and spiritually. I regularly worked 12
hour days, was self-employed and owned
two storesatthetime of being introduced
to Zeal. Twas living what L knew to be the
American dream but was worn out and
tired every day. I was working so hard,
but was not ever really getting ahead in
my life. I would come home from work
late at night after my kids were in bed
and was so grumpy and emotionally
drained that 1didn’t want to talk to my
wife Desirae atall,

I soon met a Zurvita Consultant who
told me all about Zeal Wellness and the
opportunity that came with it. [ had

tried direct selling before with a few
companies, but wasn’t really interested
in joining another one. He told me Zeal
helped him kick his soda habit. which I
needed help with as well. So 1 committed
to take Zeal for three days, not sure
what the results would be. By the time
I got back later that evening I felt so
good inside.

Over the next couple of weeks I was
communicating much better with my
wife and was spending more time with
my kids. This product has literally
changed my life. T have since sold my
store and am just working on pools out of
my garage. I can’t wait for the day that I
can work Zurvita full time.
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DANIELA ESCALERA

Home: Texas

Zurvita Status: Ambassador
Current Occupation: Single mother
of two children

What T love about Zurvita is they are
a company of integrity and purpose,
and I especially love the availability of
the corporate team to the Consultants,
especially Mark and Tracy Jarvis, They
truly care about us and it shows.

I've been able to spend quality time
with my children and travel to places I
never thought I would be able to go to,
thanks to Zurvita. I can go places with
my children without worrying if T can pay
for them and am able to afford the things
they need. My advice to those readingthis
magazine is to not give up on your dreams;
letthe Zurvita opportun ity help voureach
those dreams.

32 VOLUME 11 NUMBER 10

DR. KRIS & CHRISTY
MCCLUSKY

Home: lllinois

Zurvita Status: Presidential Director
Current Occupation: Chiropractor

As a chiropractor, I've been searching
for 10 years to find a nutrition solution
for the members of our clinic and have
pretty much seen them all. That’s until I
found Zeal, The unbelievable ingredients,
ease of use, and affordability of Zeal have
resulted in many people enrolling into
our practice. I've been really impressed by
what Zeal has to offer. In my opinion it's
the most complete combination of whole
foods on planet earth, and I am excited Lo
share it with the world!

I feel honored and blessed to be a
part of what may end up being one of
the most incredible/influential wellness
movements of all time,

PASTORS RODOLFO &
NORMARELIS FONT

Home: Texas

Zurvita Status: Presidential Director
Occupation History: Pastars,
naturopathic doctor

We were introduced to Zurvita by a
member of our church who showed us the
simplicity of Zeal Wellness. Because of
our naturopathic medicine backsround
and knowledge of most of the ingredients
of Zeal we were immediately sold on
the product.

Since then we have seen the wonders
of the benefits in many people to whom
we recommended. After our first meetin g
with our CEO, Mark and Tracy Jarvis
we were more captivated by their vision
of hope and their love for God and His
people. That was the time when we knew
we had found that special opportunity we
were looking for.




IMEE PAINIT & LEE
PETERSON

Home: Canada

Zurvita Status: Presidential Director
‘Occupation Background: Waitress,
Red Cross supporter, factory worker

Before Zurvita, I had three jobs, which
made me feel tired and unhappy because
1 just had no time for anything but work.
When 1 began taking Zeal Wellness 1
felt energized, and it was then when I

'committed to myself to sharing Zeal
part time, I feel more confident in myself
because I have been able to share Zeal
with my dear family. In fact, my mother
has increased energy as well since taking
the product.

Thanks to Zeal and the opportunity
that comes attached, I have the financial
freedom I've been searching for, including
a new Mercedez-Benz, Life is good, yes,
life is good!

l

BRIAN & MARCI MCCLELLAN ‘
Horme: Utah

7urvita Status: National Director
Occupation Background: Brian: .
Shipping manager; Marci: Stay-at- i
home mom

Being a part of Zurvita has been the ‘
most amazing journey we never expected
to be a part of. We have finally found
our passion for life, and we have grown
leaps and bounds as ind ividuals. We have
grown together as a couple sharing Zeal
with others, and it has enhanced our
relationship with our kids. Welove beinga
part of changing people’s lives and thrive
on helping others. Zurvita has blessed
us to serve and lift others physically,
mentally. spiritually, and financially.

When we joined Zurvita we were not
sure it was going to happen for us, butit |
has been a dream come true because of
our hard work and perseverance. Our
lives have been changed for good and
we are living the dream. It has been
more than we ever expected and can’t
wait for the road ahead. We finally feel
we are fulfilling our potential in life.
Thank you, Zurvita!

TIM & LYNN WHITE

Home: Texas

Zurvita Status: National Director
Occupation Background:

Tim: Retired U.S. Navy Chief
(Russian Linguist),

former financial representative;
Lynn: Stay-at-home mom

Being overweight, my wife Lynn and [
took the Zeal Wellness 90-Day Challenge.
I lost 40 pounds on the Challenge and
have continued to keep the weight off and
lose more weight. Lynn has dropped from
adresssize 18 toa12. She has more energy
to keep up with grandbabies. and we both
love how Zeal has improved our overall
health. We love this product and share it
with everyone.

We are currently working on helping
our Zurvita team reach their goals, We
attended the conference in Nashville
recently, and Mark Jarvis, Zurvita CEO
said something that resonated in my
heart, He believed that each and every one
at that conference needed to look inside
themselves and make a shift in their
thinking. We accepted that challenge
and took advantage of all the tools and
resources Zurvita offers and went to work.
We are on the road to Ambassador and we
know we will achieve that goal shortly.
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IT'S &0 IT'S
PERSONA BUSINESS

We coach people

Zurvitaisall about supportingits

to be yourself Consultants with the best tech-

have fun. We' nology can offer but combining

teach them the it with personal touches
basics, and the throughout their journey. In
develop their persona fact, they have a mobile app that
approach. We take makes sharing the business
the stress out of them , ’ opportunity as easy as sharing

slarting their business.

avideo.

Mark Jaras, Zurita Co-CeO and Pragidont The personal approach comes
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outright at the start. First, people

generally hear about Zurvita’s
opportunity and Zeal products from a
friend or family. Then, when someone joins
Zurvita, the welcome team is on the job.

WELCOME ABOARD

“We like that personal touch,” says Debbie Travis,
Vice President of Customer Relations. “As old school
asthat seems, people want to hear avoice.” So, within
24 business hours, Zurvita’s welcome team contacts
new Consultants to welcome them to Zurvita. They
make sure cach Consultant received the initial email

and can access the back office tools, and they
answer any questions the Consultant may have.

In addition to this personal phone call,
Zurvita provides an introduction email with
a video message from the founders, Mark
and Tracy Jarvis. It includes access to the
Consultant’s back office site, where even more
training is available. The team follows up on
the email with atextlinking to videos about the
product and the opportunity. In addition, the
company sends a welcome kit with brochures
and supplies including a starter pack of prod-
ucts to share with prospects.

POINTING THE PATH TO SUCCESS

Zurvita helps Consultants be successful with
some key steps and goals for the first 30 days.
“We have an All-Star program where if you
can achieve the equivalent of $3,000 in volume
within 30 days, you get a bonus,” says Co-CEQ
and President Mark Jarvis. “If you can goet
Consultants to the $1,000 mark, their confidence
goes through the roof”

Tohelpreach thismark, sponsors work closely
with Consultants to schedule a party within
the first 30 days. The sponsor helps plan and




oversee a Consultant’s first party, personally
supporting them and helping them find their
own approach to the business. In addition to
explaining the products to new customers,
Consultants use the party to share informa-
tion about the Zurvita opportunity.

“The big goal is to get six people on the
team within 30 days,” says Jarvis. “You
enroll two people, and then those two people
get two more, That's it!”

PERSONALIZING THE BUSINESS

“You don’t have to become someone you're
not” says Jarvis. “We coach people to ‘be
yourself, have fun’We teach them the basics,
and they develop their personal approach.
We take the stress out of them starting their
business. You don't have to be anybody else.
If you're shy, you don’t have to become extro-
verted. The parties are easy and everybody
can do them,” he adds. “You simply share
the product and let everybody taste it, then
show the video. The more simple and fun, the
better the results. Our Consultants let the
tools do the work!”

Zurvita always calls a
customer after they receive their
first order. "It gives that personal
touch that our Consultants’
customers deserve,” says Jarvis.
“We answer any guestions they
may have, and we're retaining
that business for the Consultant.
Ultimately we work for them.”

CONNECTING WITH
THE CUSTOMER

ONGOING
SUPPORT

7urvita has a sales support division
that continues to train and support
their Consultants. “The vision of
the department is to recognize
and empower our Consultants to
constantly achieve new levels,”
says VP of Sales Support Andre
Sappingfield. “We also have two
major conventions a year, along
with Regional Success Summits
where Consultants can receive
advanced training and inspiration
from the top leaders in the company.
All of these events are great ways
for Consultants to get together
and network while building their
belief level.”

“We are here and available for
our Consultants,” says Travis.
“Our goal is not to do everything
through technology. We know
it hasits place, and we support
it with personal contact and
interaction.”
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GUSTAVO & REBECA RODRIGUEZ
NORTH CAROLINA

1 tried Zeal Wellness and loved the energy that it gave me, Itwas justwhat T
needed. I was going through a crisis that led to extreme tiredness and most of
the day I was sleepy. What really inspired me to think about the business was
my mother because she was also getting great resulls with taking Zeal. That's
when I started sharing the product with my family and friends.

My husband Gus was completely against the idea of starting in the busi-
ness. But after he tried Zeal Wellness and saw the energy it gave him. coupled
with the fact T earned a $400 bonus from sharing the product with family and
friends. he started to think about joining in the business with me.

Now thanks to Zurvita and the good Lord above, our life has completely
changed, and I never imagined that God would reach me through this
company. We're really blessed to be partof the Zurvita family:

JULIANNE DOLBEC
MAINE

I'm the owner of a preschool with 27 children enrolled and worked full time 45-50
hours a week. My husband, Evan Dolbec is also self-employed with his own excavation
and foundation business. We're abusy family and always on the go.

After T took my first Zeal Wellness I felt amazing within 20 minutes. Later that
afternoon I decided to join Zurvita as an independent Consultant and became the first
Consultant in Maine. That was February of 2015.

Within six days I reached All-Star and became car qualified and made just under
$3.000. I didn’t join for the money, T joined because my goal for 2015 was to he able to
spend more time with my family and have more freedom during the day and close down
my preschool.

On March 31, 2015 after only being with the company for 55 days I hit National
Director and got a brand-new Cadillac. Sharing Zeal was so easy 10 do! In less than two
months I have reached my goal and will continue to work full-time with Zurvita and
will be closing my preschool on June 26, 2015,

1 never thought sharing this product in my small hometown of 2000 people would
blow up like it did. Between parties and launch calls daily we are growing Team Maine
every week. We are changing lives one sample bottle at a time in New England.

FRANCISCO MARTINEZ HERRERA
TEXAS

I was introduced to Zurvita in December 2013, and when I looked at the
Zeal for Life Challenge, I got very excited. I knew the products were natural
and good and just two weeks were enough to confirm that. The results of the
product exceeded my expectations because it helps to detoxify in a profound
way and nourish and restore the human body. In a short time you can see
Fantastic results. I was also struck by the business plan because it allows
averyone the chance to win the same way. I have been waiting for this for so
long. I personally feel very blessed to be able to help others and improve my
health and create a better lifestyle. 1 have a powerful team of leaders who are
achieving phenomenal results in each of their networks. I am so thankiul to
God and Zurvita.
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MARK JARVIS, ZURVITA FOUNDER,
CO-CEO AND PRESIDENT

Our first seven years, it was all about laying a foundation; today, it's
about fulfilling our purpose. Zurvita was crealed because everyone
needs to believe that they matter. We call it the Power of One! We
care about every single customer, consultant, employee and product
ingredient. Our success can be attributed 10 never taking any one of
these lor granted. When people are working with this purpose they
accomplish success each and every day! You can always help one
person feel like they matter in a day, so you win every day!

We are having the largest event ever held in Zurvita coming up
in August 2015. Our focus to close out 2015 is 1o develop the most
aggressive compensation plan 10 help a new part-lime person accem
plish $2,000 - $5,000 per month. We believe we have purt together a
plan for progress unmatched in the industry for the everyday person
1o win starting part time. A new person can see their first $1,000 in
the first 30 days with our All-Star program. We have a step-by-step
approach that will always have the step ahead seem achicvable. Step
by step, dreams come true! The company 15 blessed to have a group
ol leaders who are humble and willing to pour their lives into that
brand-new person.

Our focus in 2016 will be the launching of the new Zurvita. We
will be launching the rebranding ol the company in February, The
goal is to bring a [resh new look, feel, and clear message about our
product offering, We believe we will connect 1o the customer from
our branding process in a simple, inviting way that will cause the
customer to want to experience the Zeal dillerence. I'his will make
sharing the products easier than ever before for our Consultants.

We are excited about the Consultants who will be joining the
company in the next three years, as they will be a part of the founda-
Lhu1ofu1nu|n1unwcstolmrngnuuconuxugz(uw!hahbksmxlus“nd1
an amazing first few years, but our laith is we haven scen anything
yet. Qur corporate team sends out a special thanks to our amazing
Consultants who have made all of this possible!

God Bless,
Mark Jarvis

Mark Jarvis, Zurvita Founder,
Co-CEQ and President

Join the fastest growing team...

www.SuccessStoriesGroup.com
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http://successstoriesgroup.com/zurvita_business_opportunity.htm



